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The Story In Numbers

Top factors 18-34 year olds look for in a bank

2

31% 24% 22% 17%

Online Mobile Both good Convenient
Bankin Bankin customer service access to
9 9 & online bill pay branches
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Client Expectations are Being Redefined

Simple. Intuitive. Effortless.
Intelligent. Personal. Contextual.
Instant. Automatic. Responsive.
Meaningful. Emotional. Human.

Convenient. Seamless. Learning.

Social. Connected. Here. Now.




The Future of Banking Will Manifest in Many Ways,
Yet There Will be Common Elements

Mobility

Empowered by a
Common Platform

Driven by Data &
Insights

Connected to
Everything

Experiences Built
py... Anyone
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Innovation or Commercialization?

Citi Mobile Challenge Demo Day Citi Innovation Lab

New York City =Singapore
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